
  
  
  
  
  
  
  
    

According to the authority which has been given to the Board of 
commissioners in the article (4), item (8) of the Independent High 
Electoral Commission's law No. (11), in the year 2007 we decided 
issuing the following regulation:-  

(Regulation) 
(Mass media) 

No. 8, year 2008   

(Preamble) 
The independent High (Supreme) Electoral Commission in Iraq has been 
established according to the law no (11) of the year 2007 to be precisely 
the only electoral authority in Iraq, The commission is professional, 
autonomous, independent, and neutral, subjected to the supervision of 
the council of representatives.  

(1st Section) 
(Terms of IHEC) 

The following terms represented the meaning in the face of each one of 
them:- 

1. "Commission":-means The Independent High (Supreme) Electoral 
Commission. 

2. ''Iraqi Media Network":- Is an independent institution which 
entrusted with publishing information according to the order No. 
66 of the year 2004.  

3. ''Rules of campaign":-Media coverage instructions for the period 
of elections. 

4. "Campaign period":- A period which started from the date of 
registering IHEC's candidates. This period will be stopped before 
24 hours from the time of opening polling centers through which 
coalitions and the political entities are doing their electoral 
campaign. 

5. "Media Outlets":-Are the specialized means of providing news, 
information, and recreational material for the public by the use of 
audio/visual and printable media means. 



  
  
  
  
  
  
  
    

6. "Political Entity":- An organization including the political party 
or a person as it has been defined in order no. 97 of the year 2004 
the law of( Agents and Political entities). 

7. "A coalition":- gathering of two political entities or more to 
produce a unified list of candidates in unified elections. 

8. "Code of Conduct":- The rules of the code of conduct that refers 
to the media representatives Issued by IHEC.        

(2nd Section) 
(Transparent Media Coverage) 

1. With the implementing of the principle of freedom of expression 
and access of information; those media outlets must be accurate, 
integrator, impartial, and virtuous in their information, and they 
should deal with all coalitions and political entities in a 
transparent treatment away from partially.  

2. Emphasis on the entire official Iraqi media network to provide the 
equal possibilities to help political entities and coalitions reaching 
these means and covering their activities. 

3. Asking all the audio, visual, and readable Iraqi media means, to 
lower the prices of the advertisements in days of electoral 
propagandas which requires national stamp and of no commercial 
scope.  

4. Mass media must avoid deforming or distorting any information 
issues by IHEC from the left materials related to elections 
whether this information were paid as propagandas or data or the 
general media news.  

(3rd Section) 
(Using Media outlets for the Electoral Campaign) 

1. Calling on all the official Iraqi audio/visual and readable Iraqi 
media outlets to provide a low price time of broadcasting for the 
coalition and political entities on the same footing to broadcast the 
electoral material for them.   

2. Any Iraqi media means are not allowed to intend deforming, 
distorting, falsification, an offence, or deleting important 
information which might affect actually on the understanding of 
the public for some event or an incident. Information related to the 




